
THE UNIVERSAL SCHOLAR JOURNAL (TUSJ)
©(TUSJ) l Volume I, Issue II, Monthly, June, 2026 I ISSN: 3139-4981

www.theuniversalscholarjorunal.com

The Universal Scholar Journal
International Peer-Reviewed | Open Access | Multidisciplinary Research Journal

Vol I, Issue II, Monthly, June, 2026

ISSN 3139-4981

http://www.theuniversalscholarjorunal.com/


THE UNIVERSAL SCHOLAR JOURNAL (TUSJ)
©(TUSJ) l Volume I, Issue II, Monthly, June, 2026 I ISSN: 3139-4981

www.theuniversalscholarjorunal.com

THE UNIVERSAL SCHOLAR JOURNAL
International Peer-Reviewed | Open Access | Multidisciplinary Research Journal 

Vol. I, Issue II, Monthly, June, 2026

http://www.theuniversalscholarjorunal.com/


THE UNIVERSAL SCHOLAR JOURNAL (TUSJ)
©(TUSJ) l Volume I, Issue II, Monthly, June, 2026 I ISSN: 3139-4981

www.theuniversalscholarjorunal.com

THE UNIVERSAL SCHOLAR JOURNAL (Peer Reviewed Journal)

PATRON

Sunil Kumar 
editor@theuniversalscholarjournal.com

ADVISORY BOARD

Dr. Gurmit Singh 
(Associate Professor)
Malwa Central College of Education for 
Women
Civil Lines, Ludhiana (Pb.) India

Dr. Tripta Parmar
Principal
SDS College of Education for Women, 
Lopon (Moga) Pb. – India

Dr. Jasleen Kewlani Rambani
(Associate Professor in Sociology)
Rajiv Gandhi National University of 
Law, Patiala (Pb.), India

Dr. Laxman Singh Kandari
Assistant Professor
Department of Forestry & Natural 
Resources, School of Agriculture and 
Allied Sciences, Chauras Campus, HNB 
Garhwal University, Srinagar 
Garhwal-246174 Uttarakhand

EDITORIAL BOARD

Dr. Mulu A. Alemu Ethophia 
(Assistant Professor)
Advisory Board Member
Department of Management, Mekelle 
University, Ethiopia
 
 Dr. Ndumiso Tshuma (HOD)
Executive Director & Public Health 
Specialist, Johannesburg, South Africa
 
Prof (Dr) Aman Vats 
(Professor & Deputy Director)
Professor & Deputy Director, Amity 
School of Film and Drama, Amity 
University UP. 

Dr. Kapil Metha (HOD) 
(Dept. of Emerging Technologies)
Chandigarh Engineering College, 
Landran, SAS Nagar (Pb.)
 

Dr. Sachin Kumar 
(Head & Associate Professor)
Department of Mathematics and 
Statistics
Central University of Punjab, 
Ghudda 151401, Bathinda, Punjab, 
India

http://www.theuniversalscholarjorunal.com/
mailto:editor@theuniversalscholarjournal.com


THE UNIVERSAL SCHOLAR JOURNAL (TUSJ)
©(TUSJ) l Volume I, Issue II, Monthly, June, 2026 I ISSN: 3139-4981

www.theuniversalscholarjorunal.com

Index

Sr. 
No.

Topic of Research Paper / Name of Authors Page No.

1. Neuro – Linguistic Programming by Balwinder Kaur & Dr. Gurmit Singh 1-9

2. Impact of Inflation on Consumer Spending Behavior by Muskan Puri 10-13

3. Revitalizing Mathematics Education through Vedic Mathematics: An Indian  

Knowledge System Perspective by Dr. Vikas Kumar

14-23

4.  Relevance  of  Bhartiya  Gyan  Parampara  (Indian  Knowledge  System)  in  

Modern Education of India by Rekha

24-33

5  Can Nutrition Labels Help Consumers Identify Ultra-Processed Foods? A  

Study of Label Literacy and Dietary Choices by Payal 

34-48

6 Study  of  Parenting  style  of  Schedule  Caste  and  Non-Schedule  Caste  

Adolescents by Dr. Ramandeep Kaur Sidhu

49-57

7 The Evolution of Cricket in India: The Role of Mithali Raj by Durgesh Mishra 

& Dr. Parveen Kumar

58-67

../../../../C:/Users/User/OneDrive/Desktop/Research%20%20Journal/Paper%205.docx
../../../../C:/Users/User/OneDrive/Desktop/Research%20%20Journal/Paper%205.docx
../../../../C:/Users/User/OneDrive/Desktop/Research%20%20Journal/Paper%204.docx
../../../../C:/Users/User/OneDrive/Desktop/Research%20%20Journal/Paper%204.docx
../../../../C:/Users/User/OneDrive/Desktop/Research%20%20Journal/Paper%203.docx
../../../../C:/Users/User/OneDrive/Desktop/Research%20%20Journal/Paper%203.docx
../../../../C:/Users/User/OneDrive/Desktop/Research%20%20Journal/Paper%206.docx
../../../../C:/Users/User/OneDrive/Desktop/Research%20%20Journal/Paper%206.docx
http://www.theuniversalscholarjorunal.com/


THE UNIVERSAL SCHOLAR JOURNAL (TUSJ)
©(TUSJ) l Volume I, Issue II, Monthly, June, 2026 I ISSN: 3139-4981

www.theuniversalscholarjorunal.com

Impact of Inflation on Consumer Spending Behavior

Muskan Puri (Asst. Prof.) 

Sarswati College of Management & Technology, Jandiala Guru (Amritsar) 

Abstract

The present study aimed to examine the impact of inflation on consumer spending 

behavior. The study was based on secondary data collected from economic reports, research 

journals,  and  government  publications.  Key  variables  included  inflation  rate,  consumer 

expenditure, purchasing power, and savings patterns. The data were analyzed using descriptive 

and comparative  methods.  The findings  revealed that  rising inflation significantly  affects 

consumer spending patterns by reducing purchasing power and shifting consumption toward 

essential goods. The study also observed changes in saving and investment behavior during 

inflationary periods. It was concluded that inflation plays a critical role in shaping consumer 

decisions and overall economic activity.

Keywords: Inflation, Consumer Behavior, Purchasing Power, Expenditure Patterns, Economic 

Conditions

Introduction

Inflation refers to the sustained increase in the general price level of goods and services 

over time. It  is  one of the most  important  macroeconomic indicators that  directly affects 

consumers, businesses, and the overall economy. Rising inflation reduces the purchasing power 

of money, making goods and services more expensive for consumers.

Consumer spending behavior is a key component of economic growth, as it accounts for 

a significant portion of aggregate demand. Changes in inflation rates influence how consumers 

allocate their income between consumption and savings. During periods of high inflation, 

consumers tend to prioritize essential  goods such as food, housing, and healthcare, while 

reducing expenditure on luxury and non-essential items.

In recent years, economies worldwide, including India, have experienced fluctuating 

inflation rates due to factors such as supply chain disruptions, global economic conditions, and 

policy changes. These fluctuations have significantly influenced consumer spending patterns.
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Therefore, the present study focuses on analyzing the impact of inflation on consumer spending 

behavior and understanding how consumers adjust their financial decisions in response to 

changing price levels.

Objectives of the Study

1. To analyze the relationship between inflation and consumer spending behavior. 

2. To examine the impact of inflation on purchasing power. 

3. To study changes in consumption patterns during inflationary periods. 

4. To assess the effect of inflation on savings and investment behavior. 

Hypotheses

1. There is a significant relationship between inflation and consumer spending behavior. 

2. Inflation significantly reduces consumers’ purchasing power. 

3. Consumers shift their spending toward essential goods during inflation. 

4. Inflation significantly affects savings and investment decisions. 

Methodology

Research Design

The study followed a descriptive and analytical research design.

Sample

The study is based on secondary data collected from:

• Government reports

• Economic surveys

• Research journals

• Financial publications

Variables

Independent Variable:

• Inflation Rate

Dependent Variables:

• Consumer Spending

• Purchasing Power

• Savings Behavior

• Consumption Pattern

11 / 13

http://www.theuniversalscholarjorunal.com/


THE UNIVERSAL SCHOLAR JOURNAL (TUSJ)
©(TUSJ) l Volume I, Issue II, Monthly, June, 2026 I ISSN: 3139-4981

www.theuniversalscholarjorunal.com

Tools and Techniques

Variable Source/Tool Used

Inflation Rate RBI Reports, Economic Survey

Consumer Spending NSSO Data, Consumer Surveys

Purchasing Power CPI (Consumer Price Index)

Savings Behavior Financial Reports

Statistical Analysis

• Descriptive Analysis

• Trend Analysis

• Comparative Analysis

Results

The analysis revealed the following findings:

•  Inflation  and Spending: Rising  inflation  leads  to  reduced  overall  consumer  spending

•  Purchasing Power: Significant decline in purchasing power during inflationary periods

•  Consumption Pattern: Increased spending on essential goods and reduced spending on 

luxury items

• Savings Behavior: Decline in savings due to increased cost of living

• Consumer Adjustment: Consumers adopt budgeting and cost-cutting strategies

Discussion of Findings

The findings indicate that inflation has a direct and significant impact on consumer 

spending behavior. As prices rise, consumers experience a decline in real income, which forces 

them to modify their spending habits.

During inflationary periods, consumers prioritize essential goods such as food, fuel, and 

housing,  while  postponing  discretionary  purchases  such  as  electronics,  travel,  and 

entertainment.  This  shift  in  consumption  pattern  reflects  a  survival-oriented  approach  to 

financial management.
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The study also highlights that inflation reduces savings, as a larger portion of income is 

spent  on  basic  needs.  Additionally,  uncertainty  caused  by  inflation  affects  investment 

decisions, with consumers becoming more cautious.

These  findings  suggest  that  inflation  not  only  affects  economic  stability  but  also 

significantly influences individual financial behavior and decision-making processes.

Conclusion

The study concluded that inflation plays a crucial role in shaping consumer spending 

behavior. Rising inflation reduces purchasing power, alters consumption patterns, and affects 

savings and investment decisions.

Consumers respond to inflation by prioritizing essential needs, reducing discretionary 

spending, and adopting financial management strategies. Therefore, controlling inflation is 

essential for maintaining economic stability and ensuring sustainable consumer demand.

Recommendations

1. Government should implement effective policies to control inflation. 

2. Consumers should adopt better financial planning and budgeting strategies. 

3. Financial literacy programs should be promoted to help consumers manage inflation. 

4. Businesses should adjust pricing strategies to maintain consumer demand. 

5. Further research should include primary data for deeper insights. 
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